










Estimated spending on content, quarterly 

Netflix 

$4 billion 

Original 

2 

1 
Acquired 

0 

2020 '21 '22 '23 

Amazon Prime Video 

-­
__ -..,.. 

Hulu 

Apple TV+ Max Paramount+ 

$2 billion 

1 

0 

2020 '21 '22 '23 

Note: Original content includes spend on titles commissioned and/or produced by the platform itself. 

Source: Ampere Analysis 

Logistics 

Disney+ 

Peacock 

Amazon's logistics empire has been a bright spot. The unit primarily handles Amazon packages, and its size has grown to be comparable to 

UPS and FedEx. 

The company has continued to invest deeply in logistics and worked to push the limits of delivery speeds as it introduces more same-day 

shipping. Amazon has a growing set of warehouses, planes, long-haul trucks and vans. While it hasn't expanded heavily into shipping 

packages for other businesses besides the sellers on its site, such an expansion could on its own become a hit, investors say. The logistics 

empire that fuels Amazon's delivery success collects a massive stream of income from sellers, representing more than 20% of the company's 

total yearly revenue. 

Average daily U.S. parcel volume 
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Source: ShipMatrix 

What comes next 

Amazon also has newer efforts under way that are so far unproven but which Jassy, the CEO, has highlighted as potential fourth pillars. 

Those include a satellite-internet business, dubbed Project Kuiper, and an autonomous-vehicle business through a subsidiary called Zoox. 

Both of those projects have come at high costs for Amazon but could yield technological breakthroughs and new pools of customers. Amazon 
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